
This is a sample report. we cannot share our clients' information 

with you. This is a sample, and the information provided is also a 

sample. In a real analysis, you will receive detailed insights that 

have never been seen before.

Attention Please
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Instagram Analysis

لینک دار کردن المان های موجود
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Your Post Post KPI

Dear Client : David Jones

ID : Example

Followers : 8769

Account Quality : Good 

Global Rank : 123,338,908 th

Average Rate : 1.7%

Most viewed Video : 67K

Most Viewed Reel : 102K

Most liked Post : 9077

Most Commented : 12.2K

Account

Plan : Basic

Order Date : April 16 2024

Delivery Date : April 19 2024 

Order Number : 1

Engagement Order Overview

4 / 10 7 / 10 7 / 10

Profile Story Highlight

CommunicatePost Reel

4.5 / 10

Overall Score

3 / 10 5 / 10 1 / 10

Weekly Posts

Daily Stories
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Your Story Story KPI



Profile Audit

o Profile Picture

+ Relevant Photo

+ Simple

+ Harmony Background

Too Far From Camera

Not Looking At Camera

o Name

+ Pros

Cons

Cons

o ID

Cons

Cons

Cons

o Caption

+ Pros

+ Pros

+ Pros

o Link

+ Pros

Cons

Cons

o Badge

+ Pros

Cons

Cons

o Highlights

+ Pros

+ Pros

+ Pros

o Feed Decoration

Cons

Cons

Cons

4 / 10

This is an example, and in your personal analysis, all the pros and cons will be displayed exactly.



Story and Highlight Audit
6 / 10

0 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32

Your Story Story KPI

Stories Structure

    Routine : 6

    Entertainment : 5

    Product Info : 3

    CTA : 2

Average Daily Stories : 15

Engagement Rate : Low

Stories Quality : Low

Use Instagram Tools : Yes

Relevant Stories : Yes

Gamification: No

37%

31%

19%

13%

Harmony Covers Warm Colors

Too much Stories in each highlights Not Testimonial highlights

Overview

Inside Highlights

+ Encourage To Buy

+ Show Social Proofs

+ Guide New Followers

Not Shown Testimonials

+ Pros

+ Pros

Cons

Cons

Highlights

6 / 10



Post Audit

Varity : Yes

Quality : High

Friendly Font : Yes

Call To Action : Yes

Engagement : High

Use Spammy words : No

Use Spammy Hashtags : No

Mentioned Others : Yes

Reading Clarity : Yes

Keywords in Captions : No

Cons

+ Pros

+ Pros

Cons

Cons

Image or video

Post Structure Preview

Note : Green colors is good structure and      

 red colors should fix in your post structure.

Post StructurePost Overview

o First Of Slides Or Videos

+ Attraction

+ Encourage To Continue

o Posts Cover

+ Pros

Cons

Cons

o First Line Caption

+ Pros

Cons

Cons

o Caption

+ Pros

Cons

Cons

o Hashtags

+ Pros

Cons

Cons

o Comments

+ Pros

Cons

Cons

6 / 10



Post Audit

Cons

+ Pros

+ Pros

Cons

Cons

Image or video

Note : Green colors is good structure and      

 red colors should fix in your post structure.

+ Attraction

+ Encourage To Continue

o Posts Cover

+ Pros

Cons

Cons

o First Line Caption

+ Pros

Cons

Cons

o Caption

+ Pros

Cons

Cons

o Hashtags

+ Pros

Cons

Cons

o Comments

+ Pros

Cons

Cons

6 / 10

Reel Structure PreviewReel StructureReel Overview

o First Of 5 SecondsVarity : Yes

Quality : Medium

Friendly Font : Yes

Call To Action : Yes

Engagement : Low

Use Spammy words : No

Use Spammy Hashtags : No

Mentioned Others : NO

Keywords in Captions : No

Use Instagram Tools : Yes



Communicate Audit

o In Post o In Reel o In Caption

+ Pros

Cons

Cons

+ Pros

Cons

Cons

+ Pros

Cons

Cons

o In Comment o In Story

+ Pros

Cons

Cons

+ Pros

Cons

Cons

6 / 10



TOP 5 Post Of Your Account

Post URL : Instagram/sam[ple

Post Date : June 12 2023

View : 15.9K

Like : 3.2K

Comment : 4.4K

Engagement : 2.8%

Viral : NO

Overview :
Pros

Pros

Cons

Pros

Post URL : Instagram/sam[ple

Post Date : June 12 2023

View : 15.9K

Like : 3.2K

Comment : 4.4K

Engagement : 2.8%

Viral : NO

Overview :
Pros

Pros

Cons

Pros

Post URL : Instagram/sam[ple

Post Date : June 12 2023

View : 15.9K

Like : 3.2K

Comment : 4.4K

Engagement : 2.8%

Viral : NO

Overview :
Pros

Pros

Cons

Pros

Post URL : Instagram/sam[ple

Post Date : June 12 2023

View : 15.9K

Like : 3.2K

Comment : 4.4K

Engagement : 2.8%

Viral : NO

Overview :
Pros

Pros

Cons

Pros

Post URL : Instagram/sam[ple

Post Date : June 12 2023

View : 15.9K

Like : 3.2K

Comment : 4.4K

Engagement : 2.8%

Viral : NO

Overview :
Pros

Pros

Cons

Pros



TOP 5 Direct Competitors

David Sample

ID : sr_wrt56

Followers : 12.9 K

Start day : June 22 2018

Most Viewed Reel : 108 K

Most Viewed Video : 108 K

Most liked Post : 14.9 K

Vlog : Yes

Sales Product : No

Avg Daily Stories : 17 

Avg Daily Growth : + 359

Engagement rate : 1.09%

Harmony Template : Yes

David Sample 2

ID : sr_wrt56

Followers : 12.9 K

Start day : June 22 2018

Most Viewed Reel : 108 K

Most Viewed Video : 108 K

Most liked Post : 14.9 K

Vlog : Yes

Sales Product : No

Avg Daily Stories : 17 

Avg Daily Growth : + 359

Engagement rate : 1.09%

Harmony Template : Yes

David Sample 3

ID : sr_wrt56

Followers : 12.9 K

Start day : June 22 2018

Most Viewed Reel : 108 K

Most Viewed Video : 108 K

Most liked Post : 14.9 K

Vlog : Yes

Sales Product : No

Avg Daily Stories : 17 

Avg Daily Growth : + 359

Engagement rate : 1.09%

Harmony Template : Yes

David Sample 4

ID : sr_wrt56

Followers : 12.9 K

Start day : June 22 2018

Most Viewed Reel : 108 K

Most Viewed Video : 108 K

Most liked Post : 14.9 K

Vlog : Yes

Sales Product : No

Avg Daily Stories : 17 

Avg Daily Growth : + 359

Engagement rate : 1.09%

Harmony Template : Yes

David Sample 5

ID : sr_wrt56

Followers : 12.9 K

Start day : June 22 2018

Most Viewed Reel : 108 K

Most Viewed Video : 108 K

Most liked Post : 14.9 K

Vlog : Yes

Sales Product : No

Avg Daily Stories : 17 

Avg Daily Growth : + 359

Engagement rate : 1.09%

Harmony Template : Yes



AM PM

Regular Week Days 3-5 … 8-11 12-3 … 7-9 … 11

Saturday and Sunday 6 -8 16 – 20 … 22-24

Best Time For Posting – Based On Your Profile and Niche

Dear Client, Regular posting on Instagram and monitoring your insights is  
        the best way to determine the optimal times for posting. I encourage you 
to check your Instagram insights regularly to see when your audience is most 
active and engaged. This will help you tailor your posting schedule for 
maximum impact. Additionally, here are some useful notes to keep in mind 
when determining the best times to post on Instagram:

1. Consider your target audience's time zone: It's important to post at times 
when your target audience is most active online. This may require some 
experimentation to find the ideal posting times.

2. Test different posting times: Don't be afraid to try different posting times 
to see what works best for your audience. Keep track of which posts 
perform well and at what times they were posted.

3. Quality over quantity: While consistency is important, it's also crucial to 
focus on the quality of your posts rather than posting just for the sake of 
it. Engaging content will always attract more likes, comments, and shares. 

Remember, every audience is unique, so it's important to tailor your posting 
times and content to fit their preferences. By paying attention to your insights 
and experimenting with different posting times, you can optimize your 
Instagram strategy for maximum engagement.



o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

✓ To Do Checklist

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task

o Do this task



▪ Fix this problem ….

▪ Share post on this way ….

▪ More Engage with your follower …

▪ Use more relative hashtags …

▪ And …

Specific Tips For You



Please Follow us on social media for 

valuable tips and information that 

will help you shine online!

--- Digi Orgin Team ---

Steve Jobs

Your work is going to fill a large part of your life, and the only way to be truly satisfied is to do 

what you believe is great work. And the only way to do great work is to love what you do.
“

“
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